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DISCOVERY CHANNEL PROGRAM FEATURES PALM SPRINGS AERIAL TRAMWAY 
Segment of “Aaron Needs a Job” Set to Air September 9, 2019 

 
 

PALM SPRINGS, CA (September 5, 2019) Expert custom car-builder and former star of “Fast ‘N 
Loud” Aaron Kaufman has teamed up with the Palm Springs Aerial Tramway’s maintenance team 
for an episode of the Discovery Channel’s new series “Aaron Needs a Job” set to air September 9, 
2019 10:00 p.m. ET/PT. 
 
The one-hour episode takes an up-close look at how the sheaves [grooved wheels] on the tram 
support towers are changed.  Viewers get a rare view into what working several hundred feet above 
ground is actually like. 
 
Since the series premiere on July 15, 2019, audiences have had a front-row seat as Kaufman has left 
no stone unturned on his journey to find his next big gig. With him taking full advantage of the 
opportunity to go deep inside the industries, motors, machines and mechanical minds that drive the 
rest of the world, “Aaron Needs A Job” offers a unique vantage point for viewers and motor fans 
alike.  
 
“Aaron Needs A Job” is produced for Discovery Channel by Pilgrim Media Group, with Craig Piligian 
and Eddie Rohwedder serving as executive producers. For Discovery Channel, Craig Coffman and 
Kyle Wheeler are executive producers with Ethan Galvin and Olivia Ghersen serving as producers. 
Aaron Kaufman also serves as executive producer. 
 

**** 
About Palm Springs Aerial Tramway: 
The Palm Springs Aerial Tramway is the world’s largest rotating tram car. Opened in 1963, the Tram’s 

80-passenger cars travel along the breathtaking cliffs of Chino Canyon from the Valley Station (elevation 

2,643 ft.) to the Mountain Station (elevation 8,516 ft.) in approximately 10 minutes. For more 

information, please call 888.515.TRAM or 760.325.1391, or visit us at www.pstramway.com.  Also, 

download the free mobile tour now available in the App Store/Google Play. 

 

About Pilgrim Media Group: 

Pilgrim Media Group, a Lionsgate company headed by Emmy®-winning producer Craig Piligian, produces 

a diverse slate of unscripted and scripted programming across all platforms. The company is behind hit 

series and projects like “American Chopper,” “Fast N’ Loud,” “Misfit Garage,” “Garage Rehab,” “Shifting 

Gears,” the “Street Outlaws” and “Wicked Tuna” franchises, “Battlefish,” “My Big Fat Fabulous Life,” 

“Bring It!,” “Ghost Hunters” and “The Ultimate Fighter.”  Among Pilgrim’s feature documentaries are the  
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award-winning films Soufra and Tre Maison Dasan, now streaming on Hulu and PBS.org respectively, as 

well as The Boy Band Con: The Lou Pearlman Story for YouTube Premium. Global content leader 

Lionsgate (NYSE: LGF.A, LGF.B) is a majority investor in Pilgrim. 

 

About Discovery Channel: 

Discovery Channel is dedicated to creating the highest quality non-fiction content that informs and 

entertains its consumers about the world in all its wonder, diversity and amazement. The network, 

which is distributed to 88.3 million U.S. homes, can be seen in 224 countries and territories, offering a 

signature mix of compelling, high-end production values and vivid cinematography across genres 

including, science and technology, exploration, adventure, history and in-depth, behind-the-scenes 

glimpses at the people, places and organizations that shape and share our world. For more information, 

please visit www.discovery.com.     

 

About Discovery 

Discovery, Inc. (Nasdaq: DISCA, DISCB, DISCK) is a global leader in real life entertainment, serving a 

passionate audience of superfans around the world with content that inspires, informs and entertains. 

Discovery delivers over 8,000 hours of original programming each year and has category leadership 

across deeply loved content genres around the world. Available in 220 countries and territories and 

nearly 50 languages, Discovery is a platform innovator, reaching viewers on all screens, including TV 

Everywhere products such as the GO portfolio of apps; direct-to-consumer streaming services such as 

Eurosport Player and MotorTrend OnDemand; digital-first and social content from Group Nine Media; a 

landmark natural history and factual content partnership with the BBC; and a strategic alliance with PGA 

TOUR to create the international home of golf. Discovery’s portfolio of premium brands includes 

Discovery Channel, HGTV, Food Network, TLC, Investigation Discovery, Travel Channel, MotorTrend, 

Animal Planet, and Science Channel, as well as OWN: Oprah Winfrey Network in the U.S., Discovery Kids 

in Latin America, and Eurosport, the leading provider of locally relevant, premium sports and Home of 

the Olympic Games across Europe. For more information, please visit corporate.discovery.com and 

follow @DiscoveryIncTV across social platforms. 

______________________________________________________ 

NOTE TO EDITORS:  

 Photos attached: 1. Aaron Kaufman on top of tramcar. 2. (From left to right) Tramway 
employees Mario Gonzalez and Chad Beasley, Host Aaron Kaufman and Tramway 
employee Kyle Callahan.  

 For additional PS Tramway information, please contact Cara Youngman at (760) 969-
4385, email cyoungman@pstramway.com or visit www.pstramway.com/media. 

 For additional Discovery Channel information, please contact Natalie Munio at 
_Natalie_Munio@discovery.com.  


